entertainment

IT WAS A NIGHT OF MUSIC AND
DANCE AND A JOLLY GOOD TIME
AT THE FIRST SKOL WORLDFEST
LAUNCH IN CELEBRATION OF
THE BEER ‘WINNING THE WORLD OVER'
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tentered the Malaysian market in 2004, Skol
has managed o capture the hearts and tastebuds
of local consumers. Iis light, smooth taste and
economical sured that discerning drinkers
would sit up of this European brand.
The strong qnppun from htat consumers has

i, w uh a mnlimml]_v growing m hare.

tly, Skol went further, by launching the first

Lin Kuala Lumpur. The event was a

celebration of music and dance from countries
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“We hope that we
1o our other markets by next year”
Carlsberg general manager Datuk
Cheah Teng Lim added: “The Skol
WaorldFest aims to focus more on the
cultures of the s countri
where the beer can be found.
“We thought of doing it
OktoberFest (the German beer
festival) and calling it the SkolFest,
but then it would have focused only
on the e

ad, we turned the
culture and entertainment, presenting
them all upon the same sl for the
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a group of talented day
performed a medley
dances comprising of
Chinese

night featured
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tion, two percussionists
al drum solos to South
American rhythms.
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